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Internationalt er turismen en vakst-industri

e Forventes at
runde 1 mia.i
2012

e Stigende
rejselyst trods
international
lavkonjunktur

Kilde: UNTWO
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Og det sydamerikanske marked er
serdeles godt med

Vaeksti turistankomster fraregioner 2006-2015
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Note: 2012-2015: Forecast
Kilde: Tourism Economics
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Danmark klarer sig godt pa denye
vakstmarkeder

« Dansk turisme har udfordringer pa

Overnatninger naermarkederne
Indeks 2005=100 * Men det gar godt pa de nye vaekstmarkeder
250
w—Brasilien
> = Amerika i pvrigt (ex.
USA og Canada)
150 w R US|aNd
100 - —Kina
we Sydkorea

w— Asien i gvrigt (ex.
0 T T T T T T 1 Japan)
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- Overnatninger i 2012: 34.870 (op 26% ift. 2011) Kilde: Danmarks Statistik
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... 0g vi far et stadig storre stykke af
den voksende kage
Vakstiovernatninger 2005-2011

Indeks 2005100 Og vaeksten ventes at
250 - fortsaette de naeste ar
220 m Europa m Danmark for Brasilien:

« Paen gkonomiske vaekst
(4-5 pct. Pr. ar de naeste
ar)

200

150 » @get 'turismemodenhed’

« Stigende antal
velhavende (137.000
millionaerer) OG stadig
stegrre middelklasse
(faldende ulighed)

« 4 ugers feriem. lgn

Brasilien Kina Korea Rusland » Og udviklingen er
fortsati2012: +27,6 pct.

Kilder: Danmarks Statistik, Tourism Economics and ‘Brd.;m.?t intelligent brief 2012, Latitude for VDK
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Brasilianerne laegger mange penge

Dognforbrug (kr.)
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> Forcast frem mod 2015: +84 pct i turismeforbrug ift. 2011
(+55 mio. kr.)*

*ATD vazkst i 2012 (26,7 pct.), +10 pct. om dret herefter
Kilde: VisitDenmarks Turistundersggelse 2011
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Brasilianske rejsemotiver (main
reasons) -

Part of Scandinavia

Good value for money

Trendy place to go

Different destination

Design and architecture

Great variety in things to see
Environmentally friendly/green tourism...
People are friendly and helpful

Easy to get around in Denmark

Good local food/cousine/restaurants
Many attractions, sights and entertainment

Derudover bruges 15

Safe, low crime destination PCt- af dﬂgnfﬂl‘bl’UEEt

Clean and tidy pa shopping (TU 2011).

Interesting history, rich culture and related sights Dyrt at SthpE luxusi
Wonderful nature 15 Brasilien

0 2 4 (] 8 10 12 14 16

Kilder:
TO undersggelsen ‘Brazil Tourism Industry Study’, may 2010 (Latitude for VDK)
‘Brazil market intelligent brief 2012°, Latitude for VDK
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Danske udfordringer pa det
brasilianske marked

27 ue#a
&e,
Too expensive getting a VISA 1 e
Difficulty getting a VISA 1
Perception that people are not friendly 1
DK's history and culture heritage does nok have enough appeal or interest 2
Lack of attractive image 4
Perception that DK does not have interesting food culture/cuisine 6
Perception that DK lacks variaty in attractions, sights and entertainment 7
Language 7
Cost of air-travel 7
Distance 8
Climate/wheather 10
DK just does't come to mind when people are thinking of their next vacation 11
High price level 14
Lack of knowledge of what there is to see and do 16
0 2 4 6 8 10 12 14 16 18

Kilde: TO undersggelsen ‘Brazil Tourism industry Study’, may 2010 (Latitude far VDK)
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PROJEKT BRASILIEN 2012

e Presse

» Harde tal og skarpe analyser

e Aktiviteter 2012
- Denmark Magazine Dinamarca
- BRAZTOA /Forarstur
- Famshop / Famtrip

- A Dinamarca Real - Verdens Sterste Danske
Turismeeksportfremsted

- www.visitdenmark.com.br & online kampagne

PROJEKT BRASILIEN 2013
 Aktiviteter
- Denmark Magazine Dinamarca
- WTMLatin America [BRAZTOA]

- Famtrip
- ABAV[BRAZTOA]



