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Kare Eva Esmarch

Tak for forleden — det var en interessant og positiv oplevelse at deltage i jeres hering om
fedevaresikkerhed.

Jeg vedlaegger et par foldere om *Trust in food’ projektet, som jeg talte ud fra, saifremt nogen i
udvalget skulle veere interesserede. Som sagt omfatter projektet ret stort anlagte undersogelser af
udviklingen i institutionelle og politiske forhold med relation til fadevaresikkerhed, ernring,
fodevarekvalitet mv 1 EU, Danmark, England, Italien, Norge, Portugal og Tyskland. Desuden indgar
en stor interviewundersogelse med befolkningerne i de seks lande.

Yderligere oplysninger om projektets resultater kan fas pa forskellige mader:

Fra projektets hjemmeside kan man downloade rapporter fra de studier af institutionelle og politiske
forhold i de seks deltagende lande. Se under publikationer p4 www.trustinfood.org

Der er forelobig udkommet to beger fra projektet — begge omhandler de resultater af
befolkningsundersggelsen. Det drejer sig om:

C. Poppe og U. Kj=rnes: Trust in Food in Europe. A comparative analysis, Oslo: SIFO 2003.
U.Kjernes, C. Poppe og R. Lavik: Trust, Distrust and Food Consumption. Oslo, SIFO 2005.

Der er flere videnskabelige publikationer undervejs. Séledes vil et kommende nummer af
tidsskriftet Appetite indeholde en serlig sektion, som bringer resultaterne af de institutionelle
analyser. Den kommer til at hedde "Shifting responsibility for food in Europe” - vieri
korrekturfasen, men hvornér den precist udkommer har jeg ikke kunnet f& oplyst.

En bog der sammenfatter alle analyser — sével de institutionelle som befolkningsundersogelsen er
planlagt til at udkomme i 2007. Den kommer til at hedde:

l H w Levnedsmiddelcentret er et

 IMPROVING FOOD forskningscenter uden mure. Et
samarbejde mellem DTU og KVL




U. Kjernes, M. Harvey and A. Warde: Trust in food in Europe.

Desuden vil der lebende komme enkeltstaende videnskabelige artikler om udviklingen I
erneringspolitikken, om opfattelsen af forbrugerens rolle, om politisk forbrug etc.

Skulle noget af alt dette have narmere interesse star jeg gerne til radighed med yderligere
oplysninger.

Mig hilsen
Lotte Holm

PS Enslydende brev sendt til Elisabeth Geday
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- Trust varies

Despite European harmonisation of regulations and
market integration there is large variation between
countries when it comes to trust in food and food
institutions. Together with Norwegians and Danes,
British consumers have high confidence in the food
they bring home. Few Italian and Portuguese con-
sumers have a high degree of confidence and many
are distrustful. Germans occupy a middle position.

To what degree are you confident that the
foods bought for your household are not
harmful?
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| A changing role of consumers

Consumers receive a lot of attention in today’s food policy debates. But the
understanding what a “consumer” is differs between countries. While British
consumers fit best into the notion of active and conscious individual shop-
pers, Nordic consumers, and Norwegians in particular, rely much more on
public protection. Consumers in the south are less active, but they do not
trust public protection either, ending with a privatised consumer role, relying
more on personal networks. The German consumer role comes out as most
controversial, shifting between all of these positions.

The role of consumers seems to be changing. This is particularly evident at
the EU level, but also in several countries. From being seen as private family
members to be protected or as rational, individual shoppers, we see the
emergence of a citizen consumer role with agency and concerns for personal
as well as wider political and welfare issues.




B Division of responsibilities

Clear division of responsibilities between the state,
various market actors and individual consumers seems
to promote trust. Countries with low levels of trust show
significant controversy between actors and fragmented
responsibilities, while high consumer trust levels is
reflected even in consensus and clarity when it comes
to the division of responsibilities. This is particularly evi-
dent for public regulatory authorities.

An illustration of structures, actors and relations
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ﬁTrust and power

Consumers faced with these different configurations of
actors trust some actors more than others. Consumer
organisations and food experts are most trusted to tell the
truth in case of a scandal, followed by food authorities and
the media. Market actors - farmers, the processing indu-
stry and the supermarkets - are significantly less trusted.
Yet it is the market actors, along with the food authorities,
that matter most for trust in food because they have the
most power and control. In high-trust countries at least
one or two powerful actors are trusted to tell the truth in
case of a food scandal. Low-trust countries have no actors
with significant power in whom the population have confi-
dence.




| !Tl?ust and different distribution systems

_High-trust countries have super- significant show considerably

““7Tnarket based distribution sys- lower levels of trust. Trust may -
tems. Supermarket based distri- be associated with higher pre-
bution systems provide specific dictability, but it may also be due
conditions for purchasing, with to lower expectations and less

impersonal relations and empha-  knowledge among supermarket
sis on standardisation, routiniza- shoppers.
tion and pre-packaged, processed

foods. This is very different from

shopping from butchers, small

shops and food markets which

sell mostly fresh, unprocessed

foods and where the exchange is

relying more on personal rela-

tions. In general, countries where
supermarkets predominate show

higher levels of trust in food safe-

ty (UK, Denmark, Norway)

whereas countries where other

forms of food distribution are also

!Trust is @ moving target: from safety to nutrition?

When it comes to food safety public and private insti-
tutional reforms seem to have had positive effects in
several countries. However, this does not mean that
all trust problems are resolved. Consumer trust is not
only referring to food safety but to a range of different
food issues, like quality, nutrition, ethics and value for
money. These different issues are handled differently
and trust accordingly. For despite its widespread cov-
erage in the mass media, food safety is not the issue
that causes most worry. Other food issues emerging
on the public agenda, for example nutrition, are asso-
ciated with considerable uncertainty and controversy,
and are characterised by unclear and fragmented
responsibilities that may cause new waves of con-
sumer distrust in food across Europe.




Consumer Trust in Food.
A European Study of the Social and
Institutional Conditions for the

Production of Trust (2002 - 2004)

The overall aim of the study is to
investigate the social and institutional
conditions for the production and main-
tenance of consumer trust in food. The
study seeks to identify and analyse fac-
tors that shape trust in the food supply
and in information sources. These fac-
tors include the roles of public authori-
ties, consumer organisations, market
actors, consumers, NGOs, and the
mass media.

The analysis will integrate data from
(1) a representative survey about how
consumers handle challenges of trust
and distrust in the routines of everyday
life, and (2) qualitative enquiries {doc-
umentary analyses, key informant
interviews) at various institutional lev-
els (regional, national, EU) about the
conditions for trust. A special focus on
beef and tomatoes will more fully illu-
minate the relations between consumer
trust and collective actors and institu-
tions in the food system.

The project will provide a critical analy-
sis of alternative strategies for handling
trust and distrust under varying condi-

tions throughout Europe.

The project expects to achieve a policy
relevant appreciation of the role of citi-
Zzens and consumer organisations in
articulating the interests of consumers
within the context of European food
markets and food policy systems.

The structure of the study
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- Reélbon'sible partners
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Email: unni.kjarnes@sifo.no

Roberta Sassatelli
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Universita di Bologna - Via Azzo Gardino, 23

I - 40122 Bologna - Italy

Email: r.sassatelli@uea.ac.uk

Lotte Holm

Royal Veterinary- and Agricultural University (KVL)
Research Department of Human Nutrition (FHE)
Rolighedsvej 30

DK - 1958 Frederiksberg C-Denmark

Email: lotte.hoim@fhe.kvl.dk

Bente Halkier

Roskilde University Centre
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P.O. Box 260

DK - 4000 Roskilde

Email: bha@ruc.dk

Alan Warde, Mark Harvey

ESRC Centre for Research on Innovation and Competition
CRIC, University of Manchester/UMIST

Harold Hankins Building - Booth Street West

Precinct Centre

UK - Manchester M13 9QH

Email: Alan.Warde@man.ac.uk; Mark.Harvey@man.ac.uk

Pedro Graga

The University of Porto
Faculty of Nutrition (FCNAUP)
Rua Dr. Roberto Frias

P -~ 4200-465 Porto - Portugal
Email: pedrograca@fcna.up.pt

Corinna Willhoft

Federal Research Centre for Nutrition and Food (BFEL)
Institute of Nutritional Economics and Sociology
Haid-und-Neu-Strasse 9

D - 76131 Karisruhe - Germany

Email: corinna.willhoeft@bfe.uni-karlsruhe.de

lr‘ COHiskit pe LEURor; 0.2

e

Agriculture and Food,;

Unit E.2 - Food Quality

Further information

Find the country reports in the section Working Papers
on www.trustinfood.org

Laura ferragni, 2004: Institutional strategies for the
production of trust in food in Norway, Working Paper

Maria Paola Ferretti, Paclo Magaudda, 2004: Italy:
Between Local Traditions and Global Aspirations,
Working Paper

Annemette Nielsen, Terkel Mghl, 2004: A Decade of
Change in the Danish Food System, Working Paper

Corinne Wales, 2004: Country report: United Kingdom,
Working Paper

Mafalda Domingues, Pedro Graga, M. Daniel Vaz de
Almeida, 2004: Portuguese Consumers Trust in Food:
un institutional approach, Working Paper

Thorsten Lenz, 2004: Consumer first? Shifting respon-
sibilities in the German food system in the light of
European integration and the BSE crises, Working Paper

Florence Bergeaud-Blackler, 2004: Institutional
Report: European Union, Working Paper

About the Consumer Survey:

Christian Poppe and Unni Kjeernes, 2004: TRUST IN
FOOD IN EUROPE - A Comparative Analysis, Working
Paper

Further publications are planned. Please check the web-
site for details.

You are invited to visit the study’s website

http://www.trustinfood.org
and/or contact the Coordinator or other Partners directly.

This research project is supported by the European Commission, Quality of
Life and Management of Living Resources Programme (Qol), Key Action 1 (KA1)
on Food, Nutrition and Health,
Rosanna D'Amario - Scientific Officer

European Commission, DG Research;
Directorate E - Biotechnology,

Official address:

European Commission, B-1049 Brussels

Tel: (+32-2)-2 98 43 74 (direct line),
(+32-2)-2 96 85 11 (exchange)

Fax:(+32-2)-2 96 43 22

Email: rosanna.d'amario@cec.eu.int

Internet:

http://europa.eu.int/comm/dgs/rese-

arch/index_en.htmi
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